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Passersby’s Engagement Process towards a Public Display
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Abstract:
post contents to unspecified recipients. Presented in various forms by using different technologies,

Public displays are increasingly placed in public locations, to exhibit, hold up, or

they can attract people to intentionally communicate with them. This consequentially leads to the
effect of gathering customers and the establishment of social connections between people. In this
research, we installed a public display “A fish panel with scales fluttered” without using digital
screens, at the 4th floor of a shopping mall. The design of the publish display is based on the
approach of Shikakeology, due to their similarity in the operating methodology. This paper val-
idated the effectivity of attracting consumers using the public display through both quantitative
and qualitative research. Furthermore, we figured out the roles users played during their engage-
ment process with public displays. By collecting and discussing different behaviors presented by
different roles of users, we also proposed suggestions on the design of public displays for the future

research to maximize their interaction effect.
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